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The Edge Connection

Executive Summary
I believe that the roles played by civil society or nongovernmental organizations are key
components of the positive transformations that my country, Tajikistan in particular, and our
Central Asian neighbors as a whole, can and are in one degree to another experiencing.
Therefore it was a great opportunity to learn how the nonprofit organizations function in the
United States and how they handle the challenges of economic recession and maintain financial
sustainability.
This report is based on my internship at The Edge Connection, a nonprofit organization
that delivers best practices in microenterprise and business development in Metro Atlanta Area.
During my internship project at The Edge Connection, I was responsible for the further
development of the “Financial Edge” Economic Literacy Program. My job included providing
assistance to the Vice President of Operations with research on the best practices in
microenterprise and micro lending programs. The scope of the research included grant
opportunities for further funding of the “Financial Edge” program, Individual Development
Account saving program and others. Furthermore, I was responsible for communicating with the
clients as well as assisting in the clients’ progress evaluation. In addition, I spent significant time
assisting with marketing and communication support for the Business Forward Breakfast, the
annual fundraising event.
This internship provided me with vast insights into the field of nonprofit administration.
Working under the direct supervision of Ms. Rachel Davis, the VP of Operations, my work
included conducting research about best practices of other microloan projects in the country,
maintaining and updating the Vista Share files with employees and client files, attending and
keeping minutes of the Board of Directors meeting, and other administrative support for the staff.
In addition to my main responsibilities, I also conducted different research on best practices in
micro loans programs.

Internship Objectives:
1.
2.
3.
4.

To understand the organization’s day-to-day operations;
To gain better knowledge and experience in fundraising and event planning;
To understand the impact of the nonprofit microenterprise programs on society; and
To apply in practice the theories of nonprofit management, including human resources;
fundraising, budgeting.
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The Edge Connection

I.

Description of the Organization

The Edge Connection Mission:
To create opportunities for long-term economic self-sufficiency and successful
entrepreneurship through comprehensive entrepreneurial training for low - to moderate-income
individuals and communities aspiring to create microenterprise programs.
Vision:
Create growing entrepreneurial businesses and positively impact the community.

The Edge Connection started its activities in 1997 when four outstanding organizations in
Cobb County decided to come together in order to address economic development for low-to
moderate-income families of Metro Atlanta counties. The major goal was to look for better
strategies for eradicating the cycle of poverty in the region. Those organizations included the
Center for Family Resources, the Young Men Christian Association (YMCA) of Northwest
Georgia, United Way in Cobb, and Coles College of Business at the Kennesaw State University.
The organizations spent the entire year working with national experts to learn how to develop
and implement a program for micro businesses development. A result of the productive work of
those four partners was the creation of The Edge Connection, the first community
microenterprise model in the United States.
Today The Edge Connection is a fully independent 501 (c) (3) non-profit

and is a

nationally recognized multifaceted entrepreneurial training center and a Small Business
Administration Women’s Business Center serving the Metro Atlanta area and beyond. The
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organization’s main targets are women, minorities, veterans, and persons with disabilities. Over
the last 11 years, The Edge Connection has provided more than 63,000 training hours and over
6,000 hours of consultations for more than 2,000 clients. Each year the organization assists from
350 to 500 clients to launch new businesses, improve their knowledge and skills to stabilize and
sustain their existing businesses, and to take their growing business to the next level.

Current Programs and Services
From the beginning of its activities, The Edge Connection understood the need for a long-term
commitment for those whom it trains and, unlike other organizations, it continues to support its
alumni through each step of their growth and development. The organization conducts monthly
free information sessions both at the office as well as at the Labor Department Office for those
aspiring to start a business. Information sessions are accompanied by the following main courses:
-

“Exploring Entrepreneurship” a 2 day, 6 hour-class that reveals the reality of business
ownership and answers some of the future entrepreneurs’ questions like: Should I go into
business? What kind of business should I start? How can I test my business idea and so
forth. Class members are given tools and instructions to fully research a business idea and
create a feasibility study.

-

“Plan for Profit” a 13-week education training course in microenterprise development,
economic literacy, and life skills management targeting low-to moderate income families.
Through this course the entrepreneurs learn how to create a business budget, a mission
statement, and a marketing plan, as well as how to price their products and services.
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In addition to the above, The Edge Connection provides one-on-one business consultations,
monthly seminars, business coaching and access to credit through its community partners’
revolving loan funds and financial institutions, and provides technical assistance to its clients
through a Resource Center where clients have access to Internet and library.
While some of the courses are free, others do require a fee based on a sliding scale which is
developed according to the US Department of Housing and Urban Development (HUD)
guidelines. Potential clients have to submit proof of income along with other documents in order
to be exempted from part of the costs of the courses (see Appendix 1).
Among other achievements of the organization, the Edge Connection received the U.S.
Models of Excellence Vision in 2000, an award from the United States Small Business
Administration, the “Simply the Best” award from the United State Department of Housing and
Urban Development, and the Federal Home Loan Bank Community Partnership Excellence
Award. The Edge Connection is also a founding member of Georgia Micro Enterprise Network,
and is a member of the national microenterprise trade association, Association for Economic
Opportunity.
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II.

Organizational Structure

Board of Directors
The Board of Directors led by 11 members is composed of the region’s entrepreneurial elites
and representatives of academic institutions. The Board plays a critical role in the organization’s
governance, strategic direction and overall financial operations. The Board members actively
participate in all spheres of the organization’s activities from marketing to public relations and
fundraising. Some of the Board members are The Edge Connection’s alumni and they understand
the importance of these programs for the community. The Board members meet once a month to
discuss the ongoing programs as well as to develop further strategies for the organization. The
Board composition is as follows:
1. Charles Jones – Chair, President of Shasta Corporation,
2. Melissa Evans – Vice Chair, Diversity Supplier Manager at Georgia Power,
3. Bonnie McDaniel – Treasurer, President of McDaniel Group,
4. Tara Coyt – Secretary, Chief Marketing Strategist, Coyt Communications,
5. Dominique Moore, Attorney at Law, Stites and Harbison, PLLC Attorneys,
6. Rosemary Jones, Director, Supplier Diversity, Turner Broadcasting System,
7. Vickley Raeford, Owner, Raeford Land Clearing,
8. Sabrina Jetkins, Director, Special Events, Atlanta Braves/Turner Field,
9. Dr. Kathy Schwaig, Associate Dean, Kennesaw State University,
10. Patricia Harris, Executive Director and CEO, The Edge Connection,
11. Safis Jones, Community Affairs Manager, Cbeyond.
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Key Staff
The Edge Connection staff consists of very well trained and devoted specialists who
really understand the needs of the low-income population of the Atlanta Metropolitan area.
Similar to other nonprofit organizations, The Edge Connections is going through financial
difficulties engendered by the economic recession that also included staff cuts. Currently there
are five permanent staff members in the organization that are doing tremendous work. In
addition, the organization has five contracted consultants that provide legal, technical and
business consultancies. The Board members, staff, consultants, and clients form a dedicated
community that strive to improve the conditions for the low income families and eradicate
poverty in the Area Metro Atlanta through the promotion and facilitation of small business
development.

Mrs. Patricia Harris, Executive Director and CEO
Mrs. Harris has been the Executive Director and CEO of The Edge Connection since its
inception. She is responsible for community capacity building, advocacy, and for the overall
management of staff, budget and resources, and the strategic direction of The Edge Connection.
She is a founder and has served for two years as the first Chair of the Georgia Micro Enterprise
Network, Georgia’s statewide microenterprise trade association. She is now serving on the
national board of directors for the Association for Enterprise Opportunity and United Way of
Metro Atlanta. Furthermore, Mrs. Patricia Harris has received the Small Business Association’s
Women in Business Championship of the Year Award in 2005; The Inspiration of the Year
Award in 2004 from the Atlanta Chapter of the National Association of Women’s Business
Owners; Women on Tribute Award from YMCA of Northwest Georgia for her commitment in
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assisting women to get out of poverty, and finally the Diva Award from Business to Business
Magazine, as one of the top 20 Innovators, Mentors, Philanthropists, and Leaders in 2002.

Ms. Rachel A. Davis, V.P. of Operations
Ms. Davis is responsible for direct supervision of The Edge Connection staff and
programs. She began to work in the field of microenterprise development in 1996 when she
served as program manager for the Dow-Jones Spelman College Entrepreneurial Center. In 1999,
Ms. Davis joined BusinessNOW of Goodwill Industries of North Georgia and served as the
Training and Graduate Support Service Coordinator for two years where she implemented
programs for women graduates, including the development of a Micro Business Center. Ms.
Davis has served on the board for the Georgia Micro Enterprise Network since 2000 and as a CoChair of the Economic Development Committee for the Executive Board of Atlanta Chapter of
the National Black MBA Association. During her tenure, she helped coordinate two
Entrepreneurial and Economic Development Expos, which were implemented at MBA Chapters
on national level.
Ms. Davis earned her BA in Economics from Spelman College and her MBA from Clark Atlanta
University.
Ms. Janine Anthony, Director of Business Services/WBC Director
Ms. Anthony is responsible for managing the day-today operations of the Women’s
Business Center, including the coordination and implementation of all program activities and
services, and for managing the reporting and outcomes. Furthermore, she is the direct supervisor
of all program and administrative staff and consultants. Prior to her work with The Edge
Connection, Ms. Anthony worked for the Georgia Women’s Business Council, focusing on the
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expansion and enhancement of women-owned business enterprises through certification,
education, and access to corporate partnership opportunities. Ms. Anthony holds an M.S. in
Applied Mathematics from Clark Atlanta University along with B.S. in Mathematics from
Spelman College and B.E.E in Electrical Engineering from the Georgia Institute of Technology.

Budget
The total amount of the annual fiscal budget of the organization is around $866,066. A
huge portion of this amount comes from foundation grants of approximately $441, 840 dollars.
Another $225, 000 come from the Enterprise Centers Special Projects that mostly cover the
expenses for the ongoing trainings. Client fees for the services make about $27,000 a year. A
small portion of the budget comes from individual donors about $8,500. The rest of the budget
comes from fundraising events and in-kind support from the Kennesaw State University.

Donors
The Edge Connection maintains a donor database that consists of approximately 2,000
present and past donors. Each of these persons annually receives the organization’s newsletters
that contain information about the main accomplishments the organization achieved throughout
the year. Furthermore the organization uses both direct and indirect mail systems to thank the
main donors and encourage them to continue their support for The Edge Connection’s programs
(see Appendix III).

7

III.

Internship Responsibilities

The biggest challenge was my initial unfamiliarity with the field of microenterprise.
Therefore in order to become an asset to the organization, I worked hard each day and learned as
much as I could about the current project and the dynamics of the work. As an intern, I was
granted exposure and access to many interesting settings. For instance, I was required to attend
several seminars that included:
“Prepare your Microloan Program for Competitive Funding and Greater Impact in 2010”
presented by the Friedman Associates,
“Youth Entrepreneurship and Financial Literacy” presented by the United States Small
Businesses Administration in recognition of National Entrepreneurship Week and
America Savings Week, and
“Trends in Demand, Risk and Funding: Market Conditions for Microlending” presented
by the Field Trendlines Series.
These trainings helped me to get a better understanding of the opportunities the microenterprise
facilities are offering and how small businesses can improve financial conditions not only for one
individual but also for the community in which he/she lives and works.
My main responsibilities, as stated in the contract, included providing assistance for the
following two projects: (i) the “Financial Edge” Economic Literacy Training and Savings
Program; and (ii) the Business Forward Breakfast 2010 Fundraising Event. Details on these
projects are given below.
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1. “Financial Edge” Economic Literacy Training and Savings Program
The “Financial Edge” Economic Literacy Program was launched in December 2008 with an
initial seed grant of $10,000 from the Atlanta Women’s Foundation Destiny, and an additional
grant of $20,000 from the Citi Foundation to support matched saving funds, the training and
budgeting consultation for 30 low income single parent female business owners whose revenues
are less than $1 million and who work with five or fewer employees. The goal was to train
women to be more fiscally responsible and to arm them with tools and knowledge on spending
and saving. Participants complete this program with full knowledge of how savings can grow to
a viable asset. All participants complete a one hour one-to-one budget-credit counseling
assessment and participate with their peers in the following six financial literacy seminars:
-

Living on 70 cents course offers advice on how to build a spending plan that includes
margin, savings, and investments. Clients also receive practical advice on how to reduce their
utility bills, which was very interesting to me also. For example, the clients proved that their
electric bills could be reduced by unplugging all electronic equipment while it is not in use.

-

Change Your Financial Fate course where the clients learn how to start writing off the debts
and becoming free of debt. The clients are introduced to several methods to build a workable
plan to pay-off their debts quickly by prioritizing them and paying off secured and unsecured
debts.

-

Why am I a 678? This course helps the clients to understand their credit scoring, how to read
the credit reports, and how to maintain a good credit history.

-

Handling Life’s Big Emergencies course provides the participants with information on five
main emergency situations that can devastate the family’s finances, and how to protect
themselves and their families.
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-

Avoiding Your Own Personal Recession course helps to ensure that the household does not
experience its own financial recession.

-

Where do I want to be in 5 years? – This course helps the clients to identify and commit to
long-term goals.

Participants are required to open a savings account and based on their budget and goals, begin
saving with a commitment to save over a period of 12 months. For accomplishing the required
savings, the participants receive a match at 6 month and again at 12 months.
For the first six months of the program clients receive a 50 percent match (up to $100 per client)
for the short-term savings goal. Every client who continues to save at the same level for the
entire year will receive a 100 percent match for the total amount saved over the 12 months
period. Accordingly each client who manages to save $200 ($33.3 a month) for six months will
receive 50 percent match totaling in $100 dollars and those who continue to save at the same
level for the rest of the 12-month period will receive a 100 percent match totaling $400 dollars
for having saved $400 within a year.
The ultimate goal of the program is to train women to be more fiscally responsible, and
arm them with tools and knowledge about spending and saving, thus at the end of the program
the participants will have full knowledge of how savings can be grown to be a viable asset for the
family. In addition to the literacy training, there are quarterly check-ins with each participant to
track savings goals and the business progress. The courses and budget counseling are offered
through partnership with Consumer Credit Counseling of Atlanta which gives the clients access
to a wide range of resources like live workshops, webinars, games, and other financial tools to
maintain and develop their businesses. One of the Edge Connection graduates developed a board
game “Beat Debt” that teaches the clients how to become debt free, and this was later added to
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the counseling training’s educational programs.
Since the program started, 17 women have completed the training on budget counseling program
and have opened a savings account. Thirteen of these women met the initial savings goal of
$200 in six months, with 3 of the women exceeding the original savings goal. The highest
amount saved by the participants in six months was $500. A total of $2,900 was saved by 13
women within six months time frame and a total $1,725 was paid out in matched savings. By the
end of December 2009, only four women managed to reach the one year goal of $400 and three
more women reached the goal in April of 2010 and received $2,000 accordingly1.
The main goal of the project was focused on:
-

Changing habits or behavior to eliminate wasteful spending and unnecessary budget
drains.

-

Planning and goal setting to spend wiser to set money aside for both personal and
business goals.

-

Gaining a better understanding of when and how to use credit.

The people that I worked with were very friendly, informative and helpful, and treated me
with great respect. My supervisor, though very busy, was always ready for discussions and for
providing me with helpful guidelines. My main tasks, apart from assisting in the project
evaluation, were to conduct research on other similar projects in the State of Georgia as well as
searching for potential donors for the next phase of the project. Furthermore, as part of my
internship, I conducted several interviews with the “Financial Edge” project’s participants. Most
of the participants rated the program very highly, and enthusiastically shared their achievements
after attending the training courses. The results of the interviews will be used as success stories
for the organization’s future reports (refer to Appendix IV).
1

Financial Edge Program Update, April 15, 2010
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2. Business Forward Breakfast 2010 Fundraising Event
One of the highlights of my experience was the opportunity to assist with the preparation for
the fundraising event. Although the organization already has a long history, this was only the
third time that it conducted this kind of event. One of the greatest challenges the organization
faces is lack of individual donors. Most of the organization’s funds come from foundation grants
and a very small portion comes from individual donations made by individual supporters,
volunteers and other activists during special fundraising events. Therefore one of the
organization’s strategies for the next couple of years is to attract more individual donors for its
programs as most of the grants usually have specific restrictions that limit the organization’s
activities. The Executive Director plays a substantial role in the fundraising and public relations
of the organization due to the wide range of contacts she has, both in the government and
business communities.
This year’s Business Forward Breakfast was held on April 6, 2010 and it turned out to be
a great success for The Edge Connection because the organization had a significant turnover and
managed to reach the goal of the $35,000. The participation of Mr. Kasim Reed, Mayor of
Atlanta, at the event demonstrated the recognition of The Edge Connection’s credentials by the
local government as well as its impact in improving the economic environment of the state (see
Appendix VI).
During the event, The Edge Connection’s management expressed its appreciation to
individuals, business corporations, and foundations for their sustained support for the
organization’s programs. As part of my internship, I was responsible for updating the
organization’s online donor records. Due to the lack of staff, the organization has not been
keeping good records of donors and volunteers. I compiled several lists of donors and updated
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their contact information in The Edge Connection database on Vista Share. The database
includes the names and contact information of small and medium enterprises, and prominent
business owners from Georgia and beyond. My next task was to create and mail invitations for
the event. The developed database was a great asset because we managed to pool the contacts for
the distribution list of the invitees and collected the RSVPs from those who confirmed their
attendance. After the event, I was tasked to send “Thank you letters” to the guests of honor, the
volunteers, and the main donors.

IV.

The Edge Connection’s Impact on the Community

The Edge Connection is located in the City of Kennesaw, in Cobb County, Georgia. Cobb
County lies northwest of the City of Atlanta, covering 344.48 square miles with a population of
approximately 715,000, making Cobb the fourth most populated county in the state.2 The County
includes several cities like Marietta, Smyrna, Kennesaw, and Austell. The vast majority of the
county residents work in downtown Atlanta because most of the available jobs for low-income
workers in Cobb County are minimum wage, service jobs. Although Cobb County does have a
public transportation system, its bus routes and hours are very limited, with few connections to
other counties and no service during the weekends. Thus, lack of public transportation increases
low-income workers’ difficulty in obtaining and maintaining jobs.

This situation creates

substantial barriers for low-income workers to gain economic independence.
The Edge Connection is truly an organization dedicated to improving the wellbeing of people
in the Area Metro Atlanta and beyond. Throughout the history of the organization it had a
significant impact on the community and especially in Cobb County for supporting both
microenterprise and small businesses, which also contributed to an increase in job opportunities,
2

http://quickfacts.census.gov/qfd/states/13/13067.html

13

a raise in tax revenues for the area. It helps hundreds of women in the Atlanta metropolitan area
to start up a business and improve their families’ lives. Through microenterprise, the residents of
the region are able to create their own work hours, work out of their homes and in their
communities.
As stated in one Chinese proverb, “Give a man a fish and you feed him for a day. Teach
a man to fish and you feed him for a lifetime.” Thus instead of giving their clients a fish, the
Edge Connection teaches them how to fish, and furthermore on how to price their fish, and how
to market it and access a capital for a new boat. They help to fight poverty by teaching people the
skills and knowledge to become more self-sufficient and self-sustaining.
Outcomes3
The Edge Connection uses the Micro Test from the Aspen Institute, the United Way Logic
Model, and Outcomes Measurements to evaluate its projects’ impact on the community. The
outcome measures are as follows:
The organization has served more than 2,000 clients and provided more than 69,400 hours to
training and/or technical assistance since 1999. One-year outcomes tells that 95 percent of
businesses are still in operation, with 47 percent of business owners reporting an increase in
sales and 46 percent reported an increase in income.
Three-year outcomes tell that 75 percent of businesses are still in operation, with 47% of
business owners reported an increase in sales and 50 percent reported an increase in income.
More than 5 million dollars has been leveraged to provide access to capital to start, sustain, and
grow businesses.
During 2004-2009, clients reported an economic impact of more than $11 million dollars
in revenue from their business ventures and more than $1.6 million dollars in gross adjustments.
3

The Edge Connection Fact Sheet
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The organization has raised more than $6 million dollars to support its mission in the
community.
Businesses supported by The Edge Connection

Client Businesses

Personal Savings
25%

Retail Sales
21%

Business Services
23%

Multiple Sector
27%

V.

Manifacturing
2%
Wholesale Sales
2%

Conclusion

During the recent economic crisis, it became obvious that education and solid work
experience no longer provide job security for the majority of Americans. Numerous companies,
due to foreclosure and bankruptcy, had to close or downsize, leaving thousands of people
jobless. According to the Georgia Department of Labor, the state unemployment rate reached
10.6 percent in 2010 which is the highest rate ever recorded in the history of Georgia.4
Therefore microenterprise development is a nationally recognized poverty alleviation strategy
that supports both individuals and community development.

4

http://www.dol.state.ga.us/
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Training programs developed by The Edge Connection are absolutely crucial for the low - tomoderate-income families, minorities, and persons with disabilities to launch and sustain small
businesses by providing employment and empowerment opportunities for their communities.
However, as mentioned earlier, the organization experienced a lack of substantial funding for its
projects that could seriously harm the sustainability of its projects in the future. The very limited
number of staff members, with one person holding two – three positions, makes the situation
even worse. Due to its weak marketing strategies, The Edge Connection is not as visible as it
should be. Therefore, I think that the organization should develop better fundraising strategies to
attract more individual donations in order to reduce the organization’s dependence on the
foundation grants. While the CEO and the Board of Directors mainly appeal to their wealthier
donors, they do not use their full capacity to reach other groups in the population to increase their
funds. The recent and past graduates of The Edge Connection training programs could be a great
asset for broad fundraising campaigns.
Recommendations
The observations show that the Edge Connection has a well maintained website that
contains very accurate information about the organization’s activities and achievements.
Although the organization is frequently featured in the local press like Atlanta Business
Chronicle and the Atlanta Journal-Constitution, it should also target some of the local
newspapers in order to raise awareness about its programs. In order to improve the situation and
get more publicity, the organization should publish its work and its achievements through
electronic and print media as well as hold regular public events such as press conferences.
Furthermore, an alumni network should be developed in order to track former graduates who can
help with the organizational events and fundraising campaigns.
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Program Fees 2010

Appendix I
Size of Family
Unit

0-15%
Median

1

00.00
7,525.00
2
00.00
8,600.00
3
00.00
9,675.00
4
00.00
10,750.00
5
00.00
11,600.00
6
00.00
12,475.00
7
00.00
13,325.00
8
00.00
14,200.00
Each additional +875.00
person add
Exploring
Entrepreneurship
Plan for Profit
Plan for Profit
Scholarship

of

Extremely Low
Income 16-30%
of Median

– 7,526.00
15,050.00
– 8,601.00
17,200.00
– 9,676.00
19,350.00
– 10,751.00
21,500.00
– 11,601.00
23,200.00
– 12,476.00
24,950.00
– 13,326.00
26,650.00
– 14,201.00
28,400.00
+1,750.00

40.00
($55.00 day of
class)
2500.00
100.00

VeryLow
Income 31%50%of
Median

– 15,051.00
25,100.00
- 17,201.00
28,700.00
- 19,351.00
32,250.00
- 21,501.00
35,850.00
- 23,201.00
38,700.00
- 24,951.00
41,600.00
- 26,651.00
44,600.00
- 28,401.00
47,300.00
+2,850.00

40.00
($55.00 day of
class)
2500.00
200.00

Low Income
51%-80% of
Median

– 25,101.00
40,150.00
- 28,701.00
45,900.00
- 32,251.00
51,600.00
- 35,851.00
57,350.00
- 38,701.00
61,950.00
- 41,601.00
66,500.00
- 44,601.00
71,100.00
- 47,301.00
75,700.00
+4,600.00

Greater
than
80% of Median

– 40,151.00
and above
- 45,901.00
and above
- 51,601.00
and above
– 57,351.00
and above
- 61,951.00
and above
- 66,551.00
and above
– 71,101.00
and above
- 75,701.00
and above

40.00
($55.00 day
of class)
2500.00
300.00

40.00
($55.00 day
of class)
2500.00
400.00

40.00
($55.00 day of
class)
2500.00
500.00

Consultation

10

10

15

15

20

Application fee

10

10

10

10

10

Please circle the number of persons in your household who share incomes and circle your combined income.
Household income is based on the number of people in a household living on combined income. Your signature
verifies that this information is a full disclosure of your household size and income.
_______________________________
_______________________________
Client Signature
Date
_______________________________
Client Name (Print)

______________________________
Staff Signature
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Appendix II
Organizational Structure
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Appendix III

The Edge Connection Donors

Government/Federal/State/Local
U.S. Small Business Administration Women's Business Center Program
The Women's Business Center, administered by the SBA's Office of Women's Business
Ownership (OWBO), provides female entrepreneurs with the resources they need to start and
grow a business. Each site is required to match a portion of the federal funds with private
contributions, and services are tailored to the community in which the WBC is
located. http://www.sba.gov/
Coles College of Business, Kennesaw State University
The Michael J. Coles College of Business at Kennesaw State University offers a vibrant, high
quality, real-world learning experience unlike any other. Its diverse programs, international
experience, technological focus, centers of academic excellence, thriving corporate partnerships,
and adventurous curriculum prepare students for today's rapidly changing business world.
Website: http://coles.kennesaw.edu
Community Development Block Grant (CDBG)
Cobb County and City of Marietta
The Community Development Block Grant (CDBG) program works to ensure decent affordable
housing for all, to provide services to the most vulnerable in our communities, and to create jobs
and expand business opportunities. CDBG is an important resource to help local governments
tackle the most serious challenges facing their communities. The CDBG program has made a
difference in the lives of millions of people living in communities all across the Nation.
http://www.hud.gov/offices/cpd/communitydevelopment/programs/cdbg.cfm
The Community Foundation for Greater Atlanta, Inc.
The Community Foundation for Greater Atlanta is a creative, cost-effective and tax-efficient way
for people to invest in our community. We help donors and their families meet their charitable
goals by educating them on critical issues and by matching them with organizations that serve
their interests. By working with donors and the community, we improve the quality of life for
residents in our region. http://www.atlcf.org
Georgia Department of Human Resources
The Georgia Department of Human Resources (DHR) runs programs that control the spread of
disease, enable older people to live at home longer, prevent children from developing lifelong
disabilities, train single parents to find and hold jobs, and help people with mental or physical
disabilities to live and work in their communities. Website: http://dhr.georgia.gov
City of Kennesaw, Georgia
Supporting The Edge Connection's
Website: www.kennesaw.ga.us/

new
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Foundations
Mary Reynolds Babcock Foundation
The Mary Reynolds Babcock Foundation concentrates on assisting people in the Southeast to
build just and caring communities that nurture people, spur enterprise, bridge differences, foster
fairness, and promote civility
.Website: www.mrbf.org
The Atlanta Women’s Foundation
The Atlanta Women’s Foundation is one of the most respected women’s foundations in the
country with a unique position in our community. AWF exists to promote nothing less than a
significant transformation in the lives of women and girls. Each year, AWF raise and distribute
more than $1 million to organizations addressing the unique needs of women and girls which
enables them to learn, to compete, to achieve, to be safe, secure and healthy, and to realize their
dreams. We educate and empower hundreds of women leaders. We build on a model of powerful
advocacy and public education. And we work with local, state and national leaders in ground
breaking collaborative efforts. http://www.atlantawomen.org
United Way of Metropolitan Atlanta
United Way is a volunteer-led, volunteer-driven organization representing its entire region. From
the board of directors to fund raising volunteers and the thousands of others who lend a hand
each year, volunteer leaders ensure United Way continues to help metro Atlanta make impact on
the
issues
that
matter
most
Website: www.unitedwayatlanta.org
Ms. Foundation for Women
The Ms. Foundation Collaborative Fund Women's Economic Development launched its fourth
round of funding in February 2006 focusing its learning and support on a strategic issue within
the enterprise development field. The overarching theme of the fourth round is to promote
sustainability – of women’s businesses, of enterprise development organizations, and of the field.
This round of funding is made possible by Citigroup Foundation, Ewing Marion Kauffman
Foundation, Linked Foundation, Wells Fargo Foundation and The Ms. Foundation. The Edge
Connection is proud to be one of six entrepreneurial development agencies in the nation to
receive
this
funding.
Website: www.ms.foundation.org/

Grants to Green Fund of The Community Foundation for Greater Atlanta
"Grants to Green" is a program of Southface Energy Institute, The Community Foundation for
Greater Atlanta and Enterprise Community Partners, undertaken with private funding from the
Kendeda Fund. Its purpose is to help non-profit organizations in the 23-county Atlanta region to
assess their facilities, identify energy-, water- and resource-efficiency upgrades and adopt best
management practices in sustainability.
http://www.cfgreateratlanta.org/Community-Initiatives/Current-Initiatives/Grants-to-Green.aspx
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Corporate Foundations/Supporters
Hewlett-Packard Foundation
The Edge Connection was selected as a 2004 HP Microenterprise Development Grant recipient
and was awarded a generous gift of equipment and funding. Through the Hewlett Packard
Foundation award The Edge Connection created a 6-station, in-house computer resource center
and a 19-station technology training lab. HP is committed to making the social and economic
benefits of the digital age accessible to all people through its "e-inclusion" strategy. "e-inclusion"
is HP's vision of a future in which all people can use technology as a means to learn, work and
thrive. HP supports and partners with non-profit organizations by providing the technology
resources, tools and solutions to creatively address important issues in underserved communities.
Website: www.hp.com and http://grants.hp.com/us/programs/micro_index.html
Citi Foundation
The Citi Foundation is committed to the economic empowerment of individuals and families,
particularly those in need, in the communities where we work so that they can improve their
standard of living.They fulfill their mission by providing grant support for programs that are
aligned with our priority focus areas, promote collaboration and effective use of philanthropic
resources, engage our employees, and demonstrate impact and positive outcomes. Citi
Foundation supports the Edge Connection’s Economic Literacy Program through its Financial
Education and Asset Building initiative which purpose is to help individuals and families
develop
the
knowledge
they
need
to
achieve
financial
stability. www.citigroup.com/citi/foundation/index.htm
State Street Foundation
State Street makes effective and socially responsible corporate contributions to nonprofit and
charitable organizations that provide community service initiatives, primarily in communities
where State Street offices are located. Their Global Philanthropy program is focused on three
primary areas of emphasis: Human Services; Educational Programs; and Community
Improvement and Development. The program is designed to help generate and sustain positive
change in our communities, while complementing the development of our worldwide business
operations. State Street Foundation places special emphasis on initiatives that seek to bring about
systemic changes that address core problems affecting a local community.
Website: www.statestreet.com
Wachovia Corporation
Wachovia Corporation is a diversified financial services company headquartered in Charlotte,
North Carolina that provides a broad range of banking, asset management, wealth management,
and corporate and investment banking products and services. With over 85,000 employees, they
are able to serve banking, brokerage, and corporate customers primarily on the East Coast, as
well as through investment banking offices in selected locations. The company also has fullservice retail brokerage offices that serve customers under the Wachovia Securities name in 49
states and Washington, D.C. Global services are provided through 32 international offices.
Website: www.wachovia.com
Washington Mutual Foundation
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Washington Mutual's charitable giving program is a broad, community-based program focused
on multiple needs and issues, with specific emphasis on affordable housing and community
development and education. Washington Mutual committed $375 billion to our low- to
moderate-income communities from 2002 though 2012. These funds will provide loans and other
financial support to communities consisting predominantly of people of color, to residents of
low- to moderate-income census tracts, and to people whose income is below 80 percent of
median income Website: www.wamu.com/about/community/default.asp
Cbeyond,
Inc.
Cbeyond, Inc. (NASDAQ: CBEY) is a leading IP-based managed services provider that delivers
integrated packages of communications and IT services to more than 42,000 small businesses
throughout the United States. Recently named sixth on the Forbes Fast Tech list of the fastestgrowing technology companies in America, Cbeyond offers more than 30 productivityenhancing applications including local and long-distance voice, broadband Internet, mobile,
BlackBerry(R), broadband laptop access, voicemail, email, web hosting, fax-to-email, data
backup, file-sharing and virtual private networking. www.cbeyond.net.
Georgia
Power
Georgia Power is the largest subsidiary of Southern Company, one of the nation's largest
generators of electricity. The company is an investor-owned, tax-paying utility with rates well
below the national average. Georgia Power serves 2.3 million customers in all but four of
Georgia's 159 counties. www.georgiapower.com
The Lockheed Martin Aeronautics Employees’ Reaching Out Club (LM AERO Club)
As a responsible corporate citizen, Lockheed Martin plays an active role in helping to strengthen
the quality of life in our country and the communities we call home. The Corporation contributes
generously to initiatives and non-profit organizations nationally, regionally and locally. Our
employees also donate countless volunteer hours to advance a wide variety of causes.
Headquartered in Bethesda, Md., Lockheed Martin is a global security company that employs
about 146,000 people worldwide and is principally engaged in the research, design,
development, manufacture, integration and sustainment of advanced technology systems,
products and services. The corporation reported 2008 sales of $42.7 billion.
http://www.lockheedmartin.com
Turner Broadcasting System, Inc. (TBS, Inc.)
Turner Broadcasting System, Inc. is a Time Warner company that creates and programs branded
news, entertainment, animation and young adult media environments on television and other
platforms for consumers around the world. TBS, Inc. is based in Atlanta, GA, and employs more
than 9,000 people worldwide. Philip I. Kent oversees TBS, Inc. as chairman and
CEO. www.tbs.com
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Appendix IV
“Financial Edge” Economic Literacy Training and Saving Program
Client Comments
-

“Due to the economic downturn and losing my business, I had to go back to basics, this
program helped me get back on track and start from scratch.”

-

“Since I am always underemployed and struggling with my business model, I would have
never opened a savings account. This program helped me created a new venue of savings
for my family”

-

“This program assisted me on getting a grip on my derailing credit and managing of
money”

-

“I had three deaths back to back in my family - my mom, grandmother, and aunt. None
of them had any savings or life insurance policies and it meant the family contributing to
shoulder the costs for the burials. The costs were severe and put me back significantly.
This program has assisted me in planning for the future, and saving for some long term
goals. I now have life insurance and some savings for rainy days.”

-

“I learned how to lower my utility bills from $200 per month to $70 per month by
unplugging appliances in my home.”

-

“This program helps me stay alert and in tune to my finances. I am registered on fraud
alerts, credit report alerts, etc. I really manage my credit report diligently.”

-

“This program assisted me in understanding interest rates and making purchases on my
credit card. I know it is better to save for an expense and not charge it and pay two to
three times for the item.”
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-

“ I learned how to decrease my travel mileage and started charging my clients a modest
service charge to off-set my travel cost to deliver their items from my business. I have
now saved over $700 a month in gas for my car.”

-

“This program has impacted my daughter and she has become a very wise consumer and
price shopper for the best deals in town.”
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Appendix V
Demographical statistics
The bellow presented demographics is based on the total number of clients served from January
1, 1999 to June 30, 2009.
Age groups
40%
35%
30%
25%
20%
Series1

15%
10%
5%
0%
18-25

26-35

36-45

46-55

56-59

60-61

62 and
over

Income
40%
35%
30%
25%
20%
15%

Series1

10%
5%
0%
Extremely low
Very low
Low income
income (<=30% income (<=50% (<=80% of
median)
of median)
median)
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Income exeeds
80% of median

Race
80%
70%
60%
50%
40%
30%
20%
10%
0%

Series1

Black or
African
American

Asian

White

American
Indian or
Alaskan
Native

Other

Gender
80%
70%
60%
50%
40%
Series1

30%
20%
10%
0%
Male

Female
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Appendix VI
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